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2023 YEAR-END LOOK

As we look back on the year, camping remained popular.
Currently, participation in camping for the month of December
was seven percentage points below the previous year.

In previous reports, the incidence of camping was somewhat
dampened due to early and mid-season factors such as
weather conditions and widespread wildfires in some regions.
As noted last month, almost 4-in-10 campers (39%) canceled,
delayed, or changed the types of trips they had planned for
2023 due to weather and other natural disasters. The result for
the 2023 calendar year versus the 2022 calendar year (January
through December) shows a decline in camping participation of
around three percent.

This year, Christmas celebrations were the most commonly
mentioned events that campers traveled to (32%), while both
4th of July (29%) and Thanksgiving (28%) were also popular.
Looking ahead to 2024, 4thof July, Christmas and Thanksgiving
once again promise to be popular travel events with optimism
for travel in 2024 well ahead of actual participation in 2023 in
nearly all categories.

It appears that campers in general had a disappointing
Christmas holiday, with the gifting of gear falling below desired
levels. Other than what is probably a dream gift of an RV, there
was double-digit disappointment for those who wanted camp
kitchens (-15), a new sleep pad or mattress (-14), a new tent (-12),
a camping stove (-12), or RV accessories (-10). Overall, with 24%
of campers wanting nothing and 38% actually receiving nothing,
many had a Christmas holiday that fell short of expectations.
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Camper Christmas Gifts

Tent 25% ([l -12
Sleeping Bag 27% B-8
Sleep Pad/Mattress 21% 14
Camp Kitchen Set-up 18% 15
A Grill 23% -
Camping Stove 18% o -2
AnRV 2% B -24
RV Accessories 15% B -10
Cast-iron Cookware 12% §-10

Nothing 38% +14 0
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Celebration Attendence

4thof July Ty 42%
Christmas (YY) 38%
Thanksgiving Dinners/Group (GG 37%
Family Reunions @179 36%
Food-based Festivals (uFxyd 35%
New Years Eve (129 30%
Memorial Day (EEEEFFYS 31%
Valentine's Day TV 28%
Girls/Guys only Trips (EEEETY 28%
Guest/Loyalty Member Appreciation QEEEEYZA 26%
Cultural/Heritage Event (EEEVAA 25%
Hannukah @EERY9 20%
Bachelor/Bachelorette @ERYS 19%
Bird Watching/Birding Club @lE¥4 19%
Yoga Trips @EEEVA 17%
Book Club Outings @EE¥Y4 17%

® Attendedin 23 Plan to Attend in 24
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KOA continues to track camping incidence and behavior of all campers throughout the U.S. and Canada monthly. This special report

evaluates the camping market from both a look-back at previous months as well as a look-forward to show the trends for how the

market continues to evolve. Previous camping reports can be found at KOApressroom.com. Credit: Kampgrounds of America, Inc.
(KOA) copyright - 2024. For questions regarding usage, email newsroom@koa.net or visit KOAPressroom.com.
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