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Special edition of the KOA Monthly Research Report forecasts busy summer ahead for camping in Canada

KOA NEWS SERVICE (Jul 15, 2021) – A new report from Kampgrounds of America reveals that, as COVID-19
restrictions ease, Canadian campers are ready and eager to get out and reconnect with nature and with each other: 67%
say they want to get out and camp immediately or very soon. An estimated 3.1 million households plan to go camping this
year and more than 500,000 plan to camp for the first time, according to the findings from a special Canada Edition of the
Kampgrounds of America (KOA) Monthly Research Report, a pulse check on camping industry indicators and the impact
of the pandemic on camping behavior.

Canadian campers are optimistic for the 2021 camping season with 51% planning to camp during the summer months
now that restrictions are easing across the country. What’s more, 77% of all campers are considering making up for some
or all missed camping trips by taking more camping trips later this summer or into the fall.

More than half of all Canadian campers indicate COVID-19 restrictions limited their camping trips between March and
mid-June 2021, when the survey was conducted. A majority of campers, 78%, said they had to change their camping
plans due to COVID-related reasons. Even so, many campers are frustrated at not being able to camp so far this year.
Two-thirds of campers think that there should have been some loosening of restrictions by the Canadian government to
allow for people to camp during the pandemic.

“Among the many barriers to travel last year, it’s encouraging to see that campers are eager to get out and start camping
again, and even plan to make up for missed camping trips after a very trying year,” said Toby O’Rourke, President and
CEO of Kampgrounds of America (KOA). “We know through our annual research that camping doesn’t just allow campers
to escape the stress of everyday life, but contributes to emotional wellbeing through the ability to connect with nature,
themselves and others. We believe this is more essential than ever and our campgrounds, owners and staff are ready to
help people connect to the outdoors and each other through camping.”

According to campers, camping is considered a safer alternative compared to other forms of travel. When camping
resumes, almost an even split plan to camp with close friends and family (39%) or only with immediate family (38%). And
when asked where campers plan to camp this summer, British Columbia (30%), Alberta (26%) and Ontario (23%) were
top-listed provinces.

Campers are looking forward to camping most in provincial park campgrounds (44%), followed by Canadian national park
campgrounds (35%) and private campgrounds (28%), the latter of which provides amenities to make camping easy and
enjoyable. From Deluxe Cabins with personal space for social distancing to campsites designed to meet the respective
preferences of tent and RV campers, KOA campgrounds provide amenities and services that fit the needs of a variety of
camping types. KOA’s 33 campgrounds throughout Canada include properties near national parks and metro areas
making it easily accessible for long or short distance trips.

The KOA Monthly Research Report is an initiative conducted in the U.S. and Canada to monitor the rapid changes in
camping. The monthly report tracks participation, incidence and future intent, campers’ preferred destinations, and the
impact of the pandemic on camping behavior.

To view the full report, as well as past editions of the annual North American Camping Report, visit the KOA Press Room.

 

SURVEY METHODOLOGY

The sampling methodology targeted a randomly selected sample of Canadian households. Sampling was designed to
obtain n=1,200 completed surveys among representative Canadian households. A sample of n=1,200 Canadian
households is associated with a margin of error of +/- 2.83%. All surveys were completed online via an outbound
solicitation sent to a randomly selected cross-section of Canadian households. The sample of households from which the
surveys were completed was statistically balanced to ensure that the results are in line with overall population figures for
age, gender and ethnicity.

 

ABOUT KAMPGROUNDS OF AMERICA

Kampgrounds of America, Inc. (KOA) is the world’s largest system of open-to-the-public campgrounds with 525 locations
across the U.S. and Canada united under the mission of “connecting people to the outdoors and each other.” The industry
leader in outdoor hospitality, KOA’s family of campground brands – KOA Journey, KOA Holiday and KOA Resort – offer
sites and amenities designed for every type of camping experience. In addition to unrivaled brand visibility, KOA offers
campground owners unparalleled support, marketing, and technology. The company’s proprietary reservation software,
K2, deliver’s campgrounds a completive advantage within the market. Founded in 1962 in Billings, Mont., KOA now serves
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more than a million camping families each year, who rely on the standards of excellence and unique outdoor adventures
KOA is known for. For more information, visit KOA.com.

 

ABOUT CAIRN CONSULTING GROUP

Cairn Consulting Group is a market research firm with extensive experience in the hospitality and services industries. For
the past several years, Cairn Consulting Group has worked with organizations in both indoor and outdoor hospitality,
including the gaming/casino areas, food services/restaurant space, accommodations, travel/tourism and the products and
services that are a part of the hospitality industry. The organization also serves clients in branding/brand positioning
efforts, evaluating consumer behavior, public opinion & policy and product development.


