FRESH DATA INDICATES CAMPING INTEREST TO
REMAIN HIGH IN 2021
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Annual North American Camping Report Reveals Impact of COVID-19 on Camping Industry and First-Time Campers
BILLINGS, Mont. (April 21, 2021) – Compared to 2019, the proportion of first-time campers across the U.S. grew five-fold,
while the number of households that own RVs grew by 2.6 million, according to the latest research from Kampgrounds of
America’s annual North American Camping Report. COVID-19 proved a key driver behind the influx of many camping
attributes, including the 10.1 million households who camped for the first-time in 2020, of which one-third attributed trying
camping due to the belief that it is a safe way to travel and desire to avoid crowds. More than 60% of these first-time
campers plan to camp the same or more in the coming year; across all campers, families are the group most likely to spend
more nights camping in 2021.
Camping had been steadily growing in popularity prior to the pandemic, but experienced aggressive growth across the U.S.
last year. The 2021 North American Camping Report, which surveyed U.S. and Canadian campers’ sentiments and
behaviors on the outdoor recreation in January 2021, shows that more than 86 million U.S. households consider themselves
campers and 48 million of those households took at least one camping trip in 2020 – up more than 6 million over 2019.
Campers are also more diverse than ever as the incidence of camping among non-white and same-sex communities meets
or exceeds national representation. Six-in-10 first-time campers in 2020 represent diverse ethnic groups, while 61% of
same-sex households camp with children, an increase of 12 percentage points over 2019.
“More than 80% of campers changed their camping habits last year – including working and schooling from the campground,
turning to RVs for travel safety and security, and adding more weekdays to their trips – which, coupled with the influx of
first-time campers, solidifies that many Americans turned to camping and the outdoors to make it through a challenging
year,” said Toby O’Rourke, President and CEO of Kampgrounds of America (KOA). “One of the most encouraging trends of
this year’s data is the continued growth of diverse communities engaging in camping for the first time and becoming even
more engaged, like Black campers having the highest intent of all camper sub-groups to purchase an RV this year.”
In addition to the spikes of first timers and the diversity of campers, 2020 saw an increase in activity around RVing as people
turned to RVs to provide a safe, personal space while on-the-road and camping.
Data indicates a strong outlook for both RV and the camping industries, with more people identifying as RV campers, more
people buying RVs and a very strong increase in interest year-over-year.
Additional key findings of the 2021 North American Camping Report include:
How COVID-19 Changed the Camping Experience
●
●
●
●

More than 80% of campers changed their camping habits in 2020 with one of the most encouraging changes being an
increase in the number of weekday trips.
Forty-one percent of all campers, and 51% of new campers, say they sometimes or always work while camping.
Millennial campers are the most likely to work while camping (54%), up 11 percentage points since 2019.
Families are the most likely to say that being able to work or school remotely allowed them to camp more often.
Up slightly from 2019, more than half of all campers say that access to cell or Wi-Fi service impacts the amount they
are able to camp. On average across all campers, access to technology generates six additional camper nights, a rate
that has doubled since 2018.

Attributes of 2020’s First-Time Campers
●

●

●
●

Twenty-one percent of the 48 million households who camped at least once in 2020 classified themselves as first-time
campers. This equates to 10.1 million households in 2020 and is a significant increase compared to 4% of new campers
in 2019.
These first-time campers are under the age of 40, parents, and ethnically diverse. More than half stayed at
campgrounds with at least some amenities and services, but also purchased some type of camping gear for their first
trip. Nearly half tried glamping, and 28% identified as RV campers.
First-time campers said that having access to technology allowed them to camp an additional nine days in 2020.
Of the first-time campers who indicated having a “great” first experience in 2020, nearly three-fourths are likely to
continue camping. The factors that contributed to campers having an enjoyable experience, and could contribute to
other first-timers having a positive camping trip in 2021, include:
● Having an existing love of the outdoors and always wanted to try camping.
● A pleasant, low maintenance experience at a campground that included many services and amenities (such as
bathrooms and showers, on-site activities, a campground store, Wi-Fi and more.
● Sharing the experience with friends or as part of a bigger group.

The Impact of COVID-19 on RVing
●

●

In 2020, the number of U.S. households who camp in an RV is 13 million, which reflects a 1.6 million increase of
households over 2019. The number of households who own an RV is approximately 9.6 million, which reflects an
increase of 2.6 million households over 2019.
From a generational perspective, RV ownership increased the most among GenXers and millennials; ownership growth
can also be seen in families.

●

●
●

Among all RV owners, about one-fourth said they plan to upgrade their RV in the coming year; half of new RV owners
plan to upgrade in 2021, showcasing that these new RV owners are continuing to find their groove as they gain more
experience.
Up substantially from 2019, about one-third of non-RV owners indicate that they would like to purchase an RV in the
coming year.
Nearly half of first-time campers who don’t currently use an RV to camp say they plan to purchase an RV in the next 12
months.

The 2021 Camping Outlook
●

As the world continues to deal with the COVID-19 into 2021, campers intend to continue camping. Campers intend to
increase their trips in the coming year.

●

Across all campers, families (couples with children) are the group most likely to continue camping in 2021 as they
noted plans to spend more nights camping (70%) and taking more camping trips (64%).

●
●

Sixty-two percent of all first-time campers in 2020 plan to camp the same or more camping nights in the coming year.
Almost half of campers say that the COVID vaccine will allow them to camp more often in 2021. The vaccine is most
likely to increase camping among millennial and GenX campers.
There is high interest among all campers to try a new experience in 2021, half want to try RVing or glamping.

●

To view additional findings of the 2021 North American Camping Report, visit the KOA Press Room. To view past versions of
the annual North American Camping Report visit KOA.com/north-american-camping-report/.

SURVEY METHODOLOGY
The results of the most recent iteration of the North American Camper Survey are based on a total of n=3,926 surveys
completed among a random sample of U.S. (n=2,436) and Canadian (n=1,500) households. Within the U.S. sample of
households, results are stratified by Census Region: Northeast (n=609); Midwest (n=608); South (n=610); and West (n=609).
Overall, a sample of n=2,436 U.S. households is associated with a margin of error of +/- 1.99%, while a sample of n=1,500
Canadian households is associated with a margin of error of 2.53%. All surveys were completed online in January 2021 via
an outbound solicitation sent to a randomly selected cross-section of U.S. and Canadian households. In order to calculate
overall incidence, the sample of respondents was statistically balanced to ensure that the results are in line with overall
population figures for age, gender, and ethnicity. Some results may not add to 100 percent due to rounding.

ABOUT KAMPGROUNDS OF AMERICA
Kampgrounds of America, Inc. (KOA) is the world’s largest system of open-to-the-public campgrounds with more than 520
locations across the U.S. and Canada. The industry leader in outdoor hospitality, KOA’s family of campground brands – KOA
Journey, KOA Holiday and KOA Resort – offer sites and amenities designed for every type of camping experience. The
company was founded 59 years ago in Billings, Mont., and today serves more than a million camping families each year, who
rely on the standards of excellence and unique outdoor adventures KOA is known for. For more information, visit KOA.com.

ABOUT CAIRN CONSULTING GROUP
Cairn Consulting Group is a market research firm with extensive experience in the hospitality and services industries. For the
past several years, Cairn Consulting Group has worked with organizations in both indoor and outdoor hospitality, including
the gaming/casino areas, food services/restaurant space, accommodations, travel/tourism and the products and services that
are a part of the hospitality industry. The organization also serves clients in branding/brand positioning efforts, evaluating
consumer behavior, public opinion & policy and product development.

