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Interviews across 29 media outlets announce findings of the 2021 North American Camping Report and discuss the
continued popularity of camping

 KOA NEWS SERVICE (Apr. 21, 2021) – Kampgrounds of America, Inc. (KOA) CEO and President Toby O’Rourke
completed a satellite media tour (SMT) April 21 sharing findings from the 2021 North American Camping Report and talk
about the continued popularity of camping. Appearing live from the Lake Oconee/Greensborough KOA Holiday near
Atlanta, O’Rourke kicked off another season of camping with 29 interviews with media outlets in top markets across the
U.S.

O’Rourke’s televised segments included nationally syndicated interviews on Coffee with America and Daytime as well
locally in cities including Los Angeles, CA; Washington D.C.; Miami, FL; Dallas, TX; Portland, OR; and Denver, CO.

The segments that have aired thus far have garnered over 15 million impressions. Six interviews still have yet to air.

“Camping saw a big increase in interest during the pandemic as people wanted to safely reduce stress,” O’Rourke said
during the April 21 SMT interviews. “We estimate over 48 million households went camping last year including 10 million
that started camping for the first-time. Our trends are showing that they are going to continue camping this year.”

O’Rourke supported the 2021 North American Camping Report’s prediction for a successful year for the camping industry
with KOA’s own impressive business results.

“While a lot of hospitality and travel was down during the pandemic camping surged, “said O’Rourke. “Our business is
booming. KOA is up 30% over 2019 which was our best year in the 60-year history of our company. Advanced reservation
deposits are also up almost 60%.”

She also discussed the desire of both experienced and new campers to try new ways to get outdoors. This desire to try
new and unique forms of camping also points to the continued popularity of the activity according to O’Rourke.

“We’re not just seeing changes in the ways people are camping, we are also seeing an evolution in who is camping”
O’Rourke shared. “Campers are younger and more diverse. We have seen steady increases in diversity since we started
our report and right now 60% of new campers are from non-white groups. These trends speak so well to the future of the
camping business.”

To share further results from the 2021 North American Camping Report, a Canadian media tour is also planned.

To read the 2021 North American Camping Report, please click here.

 

About Kampgrounds of America:

Kampgrounds of America, Inc. (KOA) is the world’s largest system of open-to-the-public campgrounds with 525 locations
across the U.S. and Canada united under the mission of “connecting people to the outdoors and each other.” The industry
leader in outdoor hospitality, KOA’s family of campground brands – KOA Journey, KOA Holiday and KOA Resort – offer
sites and amenities designed for every type of camping experience. The company was founded in 1962 in Billings, Mont.,
and today serves more than a million camping families each year, who rely on the standards of excellence and unique
outdoor adventures KOA is known for. For more information, visit KOA.com.
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