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Great Campgrounds Converting To KOA!

West Virginia Owner Looking For Lifestyle Change

After 25 years in the banking business, Brent Andrews had had enough.

“I just got fed up with all of the buyouts and moves,” he said. “I felt that there just had to be more to life than being told what you were going to be doing and where you were going to be doing it.”

Then, one day two years ago while working on a customer’s loan application to purchase a campground, his “banker’s world” changed forever.

“I was looking at the guy’s numbers and I said to myself, “Holy cow! I can do this too and really make a living at it!”

So, Andrews embarked on a two-year search of more than 150 campgrounds in 12 states, including on-site visits to more than 35 of those parks.

Late in 2006, he found his dream nestled in the rolling hills just east of Huntington, West Virginia.

“In real estate, it’s always location, location, location,” Andrews said. “The Fox Fire Resort had that in spades.”

In February, Andrews became the owner of a beautiful independent campground. But he knew he needed help to make it as successful as he wanted it to be.

“During my search, I had gone to a KOA seminar, and had looked at several KOA campgrounds that had been for sale,” he said. “I liked that KOA has higher standards than most. And, deep down, I’m a company man and I liked being associated with a larger organization.”

Now, as the owner of the Huntington/Fire Fox KOA and a graduate of Kampgrounds of America’s unique KOA University in Billings, Montana, Andrews is well into his first camping season.

“Everything that KOA has provided has been invaluable,” he said. “I know that I’m not in it alone.”

“There is just so much that is great about KOA, from the website support to the national marketing plan right down to the reservation system,” Andrews said.

“I’m the only privately held campground along this interstate for 200 miles,” he said, “and I know that when I put up that yellow KOA sign, it’s going to become a very major attraction.”

This summer, Andrews has been joined on the 110-site campground by his wife and two daughters.

 “We were plump full for Memorial Day and we’ve been hopping every since,” he said

After 7 Seasons, It’s Time To Grow

Greg and Lisa Batts already own a winner.

Their Prizer Point Marina and Resort, in the red hot Kentucky Lakes tourism region of southwestern Kentucky is the highest rated campground in that state, and consistently ranks among the top 40 parks nationally.

So, why add KOA to the mix?

“We thought that just because we built a beautiful campground and built it right, that it would stay full,” Greg said. “But that wasn’t always the case.”

Batts said they are planning to double the size of their 103-site campground in the next two years, and are looking to KOA to bring in the extra campers – especially in the spring and fall shoulder seasons.

With the addition of KOA, Batts said he expects his renamed Kentucky Lakes/Prizer Point KOA to become more efficient and have a marked increase in marketing capability.

“I’ve been very pleasantly surprised with how things have gone with KOA,” Batts said. “It’s amazing just how willing everyone there is to help make you successful. You can really feel their dedication to help make you more successful.”

Batts is confident that with the power of KOA’s marketing programs, coupled with the technical, training and management support KOA offers, his family will be able to expand their camper base.

“We’re really expecting to be able to pick up more snowbirds and other north-south traffic in the spring and fall,” he said, “but our big thing will continue to be families. We have some very unique offerings, including the lakes and our large marina, pools, splash parks, climbing walls, bikes and paddleboats.” 

“We’ve practically rebuilt this place in the past seven years and invested a lot to get the facilities the way we want them,” he said. “We’re ready for KOA to help us bring in more campers!”

 KOA’s In The Blood Of This New Owner

Michelle Strock knew exactly what she wanted when she decided the time was right to own her own campground. She wanted a KOA.

“When we started looking for our own campground, one criterion was that it had to be able to become a KOA,” said Michelle.

Strock and fiancé Dan Socola already knew the value KOA brings. Stock started her KOA career in 1985, working as a lifeguard at the Newburgh, New York KOA for Wes and Rita Conklin. Wes and Rita sold the campground in 1996 to Recreation Adventures Campgrounds (RAC) and later became a part of the KOA Field Services Team. Michelle stayed at Newburgh as the campground’s manager until last fall.

 “We toyed with the idea of getting our own campground for the last few years, and we looked at a lot of disappointing properties,” Strock said. “We found this park in Pennsylvania, and everything fell into place.”

Their Williamsport South/Nittany Mountain KOA is admittedly a 350-site “fixer upper,” and that fact made the conversion to a KOA even more vital.

“Sure, I’ve been operating a campground for years, but I didn’t know everything,” Michelle said. “We still have those ‘What have we done?’ moments once in a while. But we feel a lot better knowing that we’ve got KOA watching our back. It’s the safety net that we really felt we needed while we work hard to make this place a true resort destination park.”

Strock said being a KOA is already paying off. Her campground was the last park added to the 2007 KOA Directory, and she said being in that book is bringing in campers.

“We just got our entrance sign the other day, so before that we had campers showing up with the Directory, wondering if they had the right place,” she laughed. “And I’ve really been using the new Marketing Toolbox. It’s nice to know I can go in there and easily put a real professional look on any of the materials I send to campers.”

“I’m glad we were able to make this park a KOA,” she said. “KOA sets very high expectations and so do we, so it will be a good fit.”






-30-
