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KOA Partners With Sony For ‘Open Season’ DVD Release
BILLINGS, MT  (December 20, 2006) – Kampgrounds of America  will be partnering with Sony Pictures Home Entertainment as part of a multi-million dollar advertising campaign to support the January 30, 2007 DVD release of the family animated comedy Open Season.
The movie release, also available on Blu-Ray Disc® and for PSP, features the voices of Martin Lawrence, Ashton Kutcher, Gary Sinise and Debra Messing. Open Season is Sony Pictures Animation’s first feature film and will be available at retailers in both the U.S. and Canada.

Included in more than five million of the DVD packages distributed throughout North America will be a Kampgrounds of America (KOA) offer for 10 percent off on up to four days of camping at any of the nearly 450 KOA campgrounds in the U.S. and Canada. KOA will also include a fun recipe, craft activity and in invitation to download free camping stories from the KOA.com website.
The promotional package will also include special offers from Carl’s Jr. and Hardees, as well as JOLLYTIME Popcorn and Nutella.

Open Season tells the story of Boog (Martin Lawrence), a domesticated grizzly bear with no survival skills, who has his world turned upside down when he meets Elliot (Ashton Kutcher) a scrawny, fast-talking mule deer. When Elliot convinces Boog to leave his cushy home in a park ranger’s garage to try a taste of the great outdoors, things quickly spiral out of control. Relocated to the forest with open season only three days away, Boog and Elliot must acclimate in a hurry. They must join forces to unite the woodland creatures and take the forest back.

The film features brilliant CG animation, hilarious antics and songs by Paul Westerberg, front man of the popular rock band, The Replacements.

“It’s a thrill for us to again be able to partner with Sony Pictures Home Entertainment on a major motion picture,” said Ken Stellmacher, vice president of Marketing for KOA. “Films with a family-oriented, outdoor theme are a great fit for us, and Sony has had a great run in the past two years with these types of projects.” Earlier in 2006, KOA partnered with Sony Pictures Home Entertainment for the DVD release of the Robin Williams hit movie, “RV.”
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